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PUREFORMULAS: channeladvisor

Experiences 36% Increase in Average Order Value CASE STUDY
with Facebook Dynamic Ads
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Consumers who are committed to healthy living certainly know PureFormulas. SRANDS CATECORIES DICOVER CUSTONERSERVICE® DEALS Bl Recires

DI FREESHIPPING ) FREE RETURNS SECURE SHOPPING SAME DAY SHIPPING. ORDER BY SPM EST

PureFormulas is a leader in the online health supplement space, distributing GMP-
certified quality products, including dietary supplements, organic food, beauty products,

FRUIT-INFUSED

sports nutrition supplements, and pet products. PureFormulas is committed to helping - PERSONAL CARE ESSENTIALS -

its customers live life pure, featuring a secure and friendly online shopping experience ‘ e ae FRUTI0 st chectot ’

providing free shipping for more than 40,000 products. The company’s professionals [ orow |

work with nutritionists and healthcare advisors to keep up-to-date with healthcare trends.

PureFormulas has been recognized for outstanding customer service five years in a row - -
Sm
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with the Bizrate Circle of Excellence Award, and has ranked consistently on Internet
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SITUATION PUR E
You might think that a company so deeply in tune with customer needs would have maxed FORMULAS
out on growth opportunities. But in the ever-evolving world of e-commerce, new doors to e life pure:
expansion are always opening. In PureFormulas’ case, one of those floodgates came in

the form of Facebook dynamic ads. LOCATION: Miami. FL

URL: www.pureformulas.com

The company’s executives have always been eager to explore opportunities to sell on
INDUSTRY: Health and Beauty

emerging channels and marketplaces, from paid search to comparison shopping engines
and more. So when ChannelAdvisor suggested dynamic product ads, PureFormulas didn’t

hesitate.
SOLUTION ChannelAdvisor helped us to
Facebook dynamic ads allow PureFormulas to serve timely, —T Som— imp/emem‘ Facebook dynom/c
relevant display and retargeting ads to users across a variety sl T ads, and to date the metrics have
of devices. By targeting consumers who have already visited been oufsfond/'ng. AOV is h/'g/ /
the website and researched its products, PureFormulas can , , o

. . o | with lifts of about 36%, our cost
follow up with perfectly-placed ads at just the right time. Iy PURE 5

f; g 5> per click has gone down 38%,
We love the fact that we innovate together and challenge M E and our C/ickfhrough rate has
each other to stay ahead of (and embrace) change,” Chief SEEE o
. . . . o gone up 125%.
Marketing Officer Daniel Moure said of the company’s six- L conple. 0 - Daniel M
ogaiarian shogNow | Ch — banie oure

year relationship with ChannelAdvisor. “Overall, we have a e CMO
great partnership.” i el e

PureFormulas

In the case of Facebook dynamic ads, those collaborative

innovations are paying off with some seriously strong initial
results.


https://www.pureformulas.com/ 

RESULTS CHANNELADVISOR SOLUTIONS

“To date, the metrics have been outstanding,” Moure said. “We're excited to continue the <J DIGITAL MARKETING

Facebook opportunity just because our results to date have been tremendous.” Ensure your products are front and
center across the infernet by bringing all
the elements of digital marketing under
one umbrella. ChannelAdvisor Digital
also led to a 38% decrease in cost per click and a 125% increase in clickthrough rate. Marketing increases your visibility on
global, local and mobile search engine

. i results pages through Google Product
Moure attributes those initial successes—the goal was to start slow and measure results Listing Ads, paid search and comparison
before ramping up efforts—to a cadence of weekly calls and quarterly meetings with shopping engines; keeps consumers
engaged through retargeting and affiliate
networks; and infroduces your products on
social media sites such as Pinferest and

“The relationship is six years old but still feels full of energy and excitement. | really like Facebook.

the fact that [ChannelAdvisor] spends time evaluating...what we want to do, and what our
goals are. They're there every step of the way.”

In addition to an average order value (AQV) lift around 36%, Facebook dynamic ads have

ChannelAdvisor, where specialists are always on hand to advise and collaborate.

866.264.8594
WWW.CHANNELADVISOR.COM
INFO@CHANNELADVISOR.COM
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